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Abstract
In an effort to increase the potential of eco tourism through the use of digital
technology, this community service program is implemented with the main aim
of training eco tourism actors in creating and managing blogs, as well as using
social media for tourism promotion. This training is designed to address the lack
of digital skills among eco tourism practitioners and improve their skills in
creating attractive and effective digital content for online promotions. The
method used in this training includes a series of theoretical and practical
workshops that focus on the basics of blogging, search engine optimization
(SEO), and social media marketing strategies. The results of this training show a
significant increase in participants' knowledge and skills in creating blogs and
utilizing social media, which is reflected in the increase in the quality of their
content and online activities. This study recommends further development of the
training curriculum with the integration of advanced techniques and more varied
case studies, as well as increased ongoing support for trainees in applying new
knowledge and skills in the real context of the ecotourism business.
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INTRODUCTION

In the current digital era, social media has developed into a major platform for
disseminating information and promoting various sectors (Xu, L., Ao, C, Liu, B, & Cai, Z,
2023), including the tourism sector. Sustainability-based tourism, better known as eco
tourism, has become a global trend that not only supports environmental
conservation, but also offers authentic experiences to tourists who care about
ecological sustainability (Nifierola et al, 2019). Even though eco tourism has great
potential to improve the local economy, many natural tourism destinations are still
unable to utilize advanced information technology to increase their visibility (Xu et al,
2023). In this context, blogs and other social media platforms offer great opportunities
to promote eco tourism destinations in a creative and interactive way. However,
limited knowledge and skills in managing and utilizing these digital tools effectively are
the main obstacles (Nifierola et al., 2019). Therefore, the importance of training in
creating engaging digital content and using search engine optimization (SEO)
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