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ABSTRACT 
Social business strategy is becoming an important approach to improving business 
actor income small businesses facing various social and economic challenges. This 
research aims analyzing the role of social business strategies in supporting 
sustainability business small through product innovation, participation 
community, and sustainable income models. The method used is qualitative 
research with a case study approach, involving interview in-depth and observation 
of business actors’ small businesses implementing social business strategies. The 
research results show that social business strategies are effective push 
improvement income by integrating social and economic values through product 
innovative as well as involvement active community. Obstacles such as limited 
capital and knowledge managerial is challenges that need to be overcome to 
optimize results. The implications of this research emphasize importance support 
training management, access funding, and the use of digital technology to 
strengthen implementation of social business. This study contributes to the 
development of theory social entrepreneurship at the same time practice 
empowerment business sustainable small. 
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INTRODUCTION 

Small and family businesses play a significant role in the national and local economy, 

particularly as a key pillar in supporting inclusive economic growth (Tambunan 2019). Small 

businesses not only employ a large workforce but also serve as the primary source of 

livelihood for many families, particularly in areas with limited access to markets and capital. 

Consequently, small business owners face significant challenges, such as limited resources, 

limited market access, and increasingly competitive business environments (Bloom et al. 2017; 

Muh. husriadi, Bunga kartika 2025). These conditions make it difficult to increase income and 
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