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Abstract

Traditional markets play a vital role in Indonesia’s economic and socio-cultural
landscape but continue to face challenges related to comfort and spatial appeal.
This study aims to analyze the influence of interior elements on visitor
perception in the wet market area of Cihapit Market, Bandung, with particular
attention to gender-based differences through the lens of multisensory theory. A
mixed-method approach was employed, combining field observations grounded
in Environmental Behavior Studies (EBS) with questionnaires involving 100
respondents. The findings reveal that male visitors tend to be more critical of
functional aspects, particularly spatial circulation, which is perceived as
ineffective due to narrow pathways and faded floor markings. In contrast,
female visitors are more sensitive to multisensory aspects, such as dim lighting,
low cleanliness caused by stagnant water and organic waste, and poor air quality
due to pervasive fishy odors. These results highlight that spatial experience in
traditional markets is shaped by complex multisensory interactions in which
visual, tactile, kinesthetic, and olfactory stimuli collectively influence perceptions
of comfort and safety. Therefore, interior design strategies for traditional
markets should focus on integrating inclusive multisensory experiences to
enhance comfort, attractiveness, and competitiveness amid changing modern
consumer behaviors.
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INTRODUCTION

Traditional markets possess distinctive characteristics and exert a significant
influence on Indonesia’s socio-economic life. While they were once primarily
recognized as spaces for daily commodity transactions, their roles have evolved into
social arenas that foster intergenerational and intercultural interactions (Novianti et
al., 2023). For many communities, the presence of traditional markets not only fulfills
consumption needs but also facilitates social relationships, strengthens communal
solidarity, and preserves local traditions (Adjie & Nurasa, 2024). This underscores that
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