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Abstract 

The rapid growth of digital platforms has transformed how interior design studios 
communicate their identity and engage with audiences. Instagram, with its visual-
centric nature, has become a crucial tool for these studios to represent their works 
effectively. This study aims to evaluate Instagram's potential in showcasing 
creativity, building brand identity, and fostering interaction between studios and 
their audience. Through interviews with 10 respondents from various interior design 
backgrounds, the findings reveal that Instagram’s features—particularly feeds and 
reels—enable studios to present their projects dynamically and informatively. 
Respondents appreciated content that demonstrates ideation processes, project 
transformations, and technical details, indicating a preference for educational and 
visually engaging posts. While Instagram excels in creating first impressions and 
expanding reach, it falls short as a sole platform for deep exploration of studio 
profiles. Consistent posting, creativity in content, and active audience interaction 
emerged as critical factors in optimizing Instagram as a representation medium. This 
research underscores the need for interior design studios to combine Instagram’s 
capabilities with other platforms to achieve a comprehensive and impactful digital 
strategy. 
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INTRODUCTION  

In the digital technology era, social media has evolved into a platform not only 

for communication but also for showcasing creative work, including in the field of 

interior architecture. Social media has become a form of visual representation, where 

users collectively build their own image. Li & Jongbin (2024) explain that in 

communication design, social media has transformed the way people communicate, 

making it faster, broader, and more direct. Interior architecture designers or studios can 

directly present their work to audiences. Instagram is one of the rapidly growing and 

popular social media platforms worldwide, including in Indonesia. Instagram is a social 

media application with a vision to deliver information quickly through various instant 

features (Wiratmoko & Djatiprambudi, 2019). As of now, Instagram has more than 1 

billion monthly active users, with approximately 500 million users engaging with the 

platform daily (León-Alberca et al., 2024; Martinicorena-Goñi & Aramendia-Muneta, 

2023). 
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